


WHAT WE DO

VISUAL IDENTITY
BRAND IDENTITY
e Brand architecture
e Brand research
e Brand storytelling
¢ Brand guidelines
e Corporate identity
and promotional materials (POS)
* Naming

e Restyling

PACKAGING

e Study and development of packaging

e Product naming

e | ettering study

e Secondary packaging study

e Creation of executive files, technical
development, technical comparison
with suppliers and print supervision

e Product restyling

e Bottle design

e Special edition

COMMUNICATION

¢ Brochures, leaflets, catalogs and volumes

e Copywriting

e Communication for events and exhibitions

e Corporate videos

e Supervision and post-production of photos
and videos

e Advertising

3D MODELING
® 3D modeling of industrial products and packaging
* 3D rendering
* 3D animation

e 3D art

TEMPORARY

Design, supervision and artistic direction:
e Stands

e Concept Store

e Showroom

e Corner

e Events and exhibitions

MARKETING STRATEGY

AND POSITIONING

e |dentification and definition
of brand values

e Company and product
positioning

® |ntegrated communication

strategies

DIGITAL

e Digital strategy
* Web

e Social Media

e Content creation
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